Insucance Canpaign

This presentation will provide detailed instructions on
Insurance campaigns, including the following:
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Recommended element use and its function
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Tips for each strategic element
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What's included upon purchase
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What the Firm/Agent needs to provide
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Client sales sheet
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Elements for Success
SURVEYS

GET MORE
INFO

Overview of Elements

Survey
Designed to give consumer
feedback and generate leads

Trivia

Designed to promote web traffic
and educated consumers about
products and services offered

Tu_rnaround Time

g

TRIVIA

Get More Info
Designed to build databases
through email leads

Featured Link

Designed to provide web traffic and
keep clients website “top of mind”
during reward site visits

3 days upon final campaign approval




Element Overview:
Survey —

The survey is designed to give your company

consumer feedback on how YOU are perceived

in the market. Respondents will answer survey

questions geared towards different aspects of

your business. Upon completion of the survey, e s i
respondents will be given an opportunity to opt- i e
in for more information. This opt-in question is S nimitaniate”

the lead generating portion of our survey. No

additional points are awarded for opting in.

This helps ensure the members opting in are Submit Survey
interested in the products and services being

offered and not just answering yes to earn

additional points.

e  Overview Report ) Members Report

In addition to member opt-in Contact information on those
information, a overall survey members opting-in will be
report will be provided to client provided via a weekly Excel
with the following information: spreadsheet which includes:

e Snapshot of survey e Contact Information
response detailing (Name, Address, Email
percentages of how each address, Phone Number,
question was answered Age, Gender)

Full age/gender Detailed report of how
distribution of possible each member answered
answers each question




lnsurance Caﬂ\?abn

Element Overview:
Trivia

The trivia element is designed to drive
web traffic to your most important
pages. We'll put together weekly trivia
guestions focusing on the parts of
your website that you'd like to have
featured. The concept is simple; take
an important part of your site, create

a question about that content, and
drive people directly to it. Once they’ve
found the answer on your site, you've
effectively forced an education about
your content. Aside from the point
earning opportunity, this is much more
effective than banner advertisements
because of the forced education.

Overview Report

Company A can use our trivia promotions to drive web
traffic to any portion of their company website, or any
other site for that matter!

You can create any type of question be it a simple logic
question, or a "hunt & find" question, where you send
them to a site or resources to have the member find the
answer

Company A’s Website Link

Click the link above to go to Company A's
website. What is the slogan listed under their
comapny logo?

Submit
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Element Overview:

Get More Info

The Get More Info element is designed

to generate leads. This is the perfect |
element for building a marketing, direct E;’:’n"‘;‘,“;v.‘;.'i:ei";ﬁ‘:;f;‘i;m,“‘;ﬂ.:it;‘:;;"“
mail, or email newsletter list. This is “”“”D‘h:mg o
also a great opportunity to engage our piects of ervoes, or ey achohvements and
listeners with your best unique special [ piom sl e e ol & kit
offer. We’ll put a positioning statement e

up abgut your business stating nged to @‘:::’ by Cosspexty A skt tHelr peoddctaz
know info about you. We’ll then list an ® No

offer our listeners would be interested in
receiving more information about. Upon
requesting more information, we’ll turn
those names and email addresses over

to you.

Overview Report




Element Overview:
Featured Link

The featured link is

designed to bring top of e e rare e
mind brand awareness "
to your company. Our Famca e From 11
members click your T
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Your Featured Website Link Here I.h"

’;r:fﬂc to your site. | e ol Here
ere are no strategic ==

actions that need to be

accomplished. You can

link them to any one of the pages on your site; new

inventory, monthly specials, service department, etc

q Overview Report

Each week you will receive a report that includes

e the number of click-thru’s from the previous week




q .

 Insurance Canpaign

Campaign Elements Client Provided
Included: Content:

Survey
@ Perceptual
@ Lcad Generating

Trivia
@ Standard

@ video

Get More Info

Featured Link

Other

Additional Notes:

Focus of Campaign
(Home buyers, Home
Sellers, Commercial,
etc.)

Web address and web
pages to be highlighted

Graphics to be featured
(380x170, 200x200,
75x75)

Written call to action/
incentive for Get More
Info

Written Call to action for
Code

Any video elements
being featured for trivia
(if applicable)

Description/Graphics
for coupon



